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omething special  is

brewing just 75 kms

north of Kathmandu at

the foot of the Ganesh

Himal mountain range
and on the banks of the
gnow-fed Trisuli River, A cof-
foe plantation is making a
differcnce with its snow wa-
ter washed shade grown,
organic, sundried green
beans that are 1) per cent
hand sorted and cleaned. The
project has had considerahle
pozitive impact on  the
livelihood of the local inhalbi-
tants besides contributing

to reforestation,  soil
conservation, and providing
a shelter to both migratory
and non-migratory birds and
endangered animals. Many
have now returned after
several years to the vicinity
But its a solid busipess
project (o grow ll:th);?p cent
Caturea { Arabiea) coffee witl
profit amd exports af the 1
Building on the huge po
larity of s coflee, Pla
Coffee Estate (P) Lid has
floated it lecally under
brand name “Jalpa Gold'. "
Eztablizhed in 1994,

sSincea

members from
diplomatic agencies and

supermarket operatms in
Mepal advised it be intro-
as a local brand, the
1y in 1999 brought out
er the brand
g Gold, The brand
local flavour
jjaly- Rana,
1SR Y.

Initially the company was
solely invdlved infexporting

as coflee was not Fet-a popa-
wwerage h in Mepal.
that coffee

*as a fashion
many restaurant

company claims to have
mained a major exporter o
organically grown

cofbee.

and cafes selling it.° savs
Rana. “Now Jalpa Gold
stands as the number one
brand in the domestic mar-
ket,” he claims, Rana elaims
that as the only single estate
coffes company in the coun-
iry. Plantec is also the first
and enly company to export
roasbed coffee. The company
is invalved in growing, pro-
cessing and roasting coffiee,
Plantec exports coffee o

many parts of the world un-
der the brand names: Mouwnt
Evercst Supreme and Johnny
Gurkha. Mount Ewverest
Supreme is supplied fo many
countries in the world where-
as Johnny Gurkha, branded
in honour of CGurkha soldiers
is mostly supplied to the UK

and other common wealth

countries including
Canada, Australia, New
Zealand, Malavsia and
SIngapore whiere the

Gurkhas are renowned (or

et

i
are the main importefs¥c
the green beans.

Besides maintaining con-
sistency and upgrading the
quality of its product, the
company has also been striv-
ing to expand the market con-
stantly by not only depending
on export demand. To ensure
best quality, the company
only uses beans produced
from their own nursery

“High quality organic coffes,
standard roasting equipment
with high ealibration and the

their valour, informed Bana.
“Foreigners prefer dark
roast whereas Mepalis love
mild roast,” he savs, adding
that destinations like
Amsterdam, Tokyoe and Seoil

fact

quality,”
COMpany
roasted coffee to embassies
and

that it is USDA and
EU certified speak of its
says Rana. The
also  provides

international bodies

e by virtue of
“Whereas  the

acceptatiie e Nl of caffeine is
1.3 per senffour products
contain 1.28 per cent,”
states Ranaychallenging that

once petpletaste their coffes,
they Jwill” definitely come
bawl fopmore.

7" They produce B0 to 100
“onnes of coffee per year
depending on the weather

their annual sales
stands at eight to 10 tonnes of
rodcizted coffoe, “Actually, our

and

- Nepal's branded brew

Speciulty coffee is gaining domestic and infernational market

coffee has created its own
market and B) per cent of our
roasted coffee is consumed
in the domestic market.”
aszseris Hana,
Avaiulable In
S grams

250 grams.
and one kg
packs, the packaging of
the ocoffee is done in
Kathmandu and Bhakiapur
In an endeavour to provide
better products and  stay
ahead m the market, the
company also plans bo launch
instant coffee in the near

Future. “We will be the first
company in the country to
do=0,” alleges Rana.



